ADVERTISING YOUR BUSINESS ON GOOGLE




IN TODAY'S SESSION WE DISCUSS:

ADVERTISING FINDING WRITING GOING BEYOND
ON GOOGLE KEYWORDS GREAT ADS SEARCH

An introduction to advertising Learn how keywords work, Learn how to help clients We explain how the Google
on Google and how it can how to find them, and how to write great ads for their Display Network works and
benefit a business. evaluate their performance. businesses. some tools to get started.



ADVERTISING ON GOOGLE




IN THIS SECTION, WE DISCUSS:

1. An introduction to advertising on Google
2. How ads on Google.com work

3. AdWords vs. AdWords Express



HOW ADS ON GOOGLE.COM WORK

Ads are triggered by a search on Google.
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ADWORDS VS. ADWORDS EXPRESS

A Google Adwords A Google Adwords Express

Pay only for clicks Yes Yes

Automated management No Yes

Website required Yes No

Ads on Google Search Yes Yes

Ads on related websites Yes Limited (U.S. only)

Mobile ads Yes Yes

Advanced ad formats Yes No
Geographically targeted Anywhere Local (15-40 mile radius)




T0 SUM UP:

Google AdWords is Google's advertising program.
|t uses a pay-per-click (PPC) model.
« Advertisers do not pay for ads to show.

« Advertisers only pay for clicks on ads.

Google offers two options:
« A Google Adwords (www.google.com/adwords)

o A Google Adwords Express  (www.google.com/awexpress)



FINDING KEYWORDS




IN THIS SECTION, WE DISCUSS:
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WHAT IS A KEYWORD?

A keyword is a word or phrase that can trigger an ad.

Keywords are not case sensitive.

What is a “good keyword"?
» Specific to the product or service you sell

« Close match to the searcher's query



WHAT ARE KEYWORD MATCH TYPES?

Match type

“Phrase”

[Exact]

-Negative

Ads show on searches for:

Word or phrase plus variations,
in any order.

Word or phrase plus close variants, in
this order. Can include additional words
before and after.

This word or phrase plus close variants,
in this order. Cannot include additional
words before or after.

None! Ads cannot appear when this
word or phrase is in the search query.

Your keyword:

Alaska Cruise

“Alaska Cruise”

[Alaska Cruise]

-Cheap
-Jobs
-Tom

Ads can show for these
search queries:

» Alaska Cruise
» Cruise in AK
« Allaska Cruises

» Alaska Cruise

» Alaskan Cruises

* 10-Day Alaska Cruise
» Alaska Cruise Luxury

» Alaska Cruise
» Alaskan Cruises

Cannot show for:

» Alaska Cruise Cheap
» Alaskan Cruise Jobs
* Tom Cruise in Alaska



NEGATIVE KEYWORD EXAMPLES

For service providers: Frequently used by all:
become free

study lyrics

classes second hand

license used

training pICS

jobs pictures

supplies definition of

price history



HOW DO YOU FIND RELEVANT KEYWORDS?




START WITH KEYWORD PLANNER
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USE KEYWORD PLANNER TO:

 Search for new keyword and ad group ideas
« Get search volume for a list of keywords or group them into ad groups
 Get traffic estimates for a list of keywords

* And more!



HOW DO YOU EVALUATE KEYWORDS?




START WITH THE SEARCH TERMS REPORT

This report gives insight  Jo oy Acmemumme L

€&  C f& [ https://adwords.google.com/cm/CampaignMgmt?__c=2857442776&__u=3830369956#c.42992814.key&app=cm

into search queries that :(} E’I“‘“““"“’""'”’

. . 0ogle AdWords Home Campaigns Opportunities  Tools
resulted in your ad being —
Shown an d Cllee d- v — ) Campaign: Dreamgates Campaign- Listen Now

[Tl ASBDC Display Example ® Enabled  Type: Search Network only - All features Edit Budget: $1.00/day Edit  Targeting: United States Edit Active bid adjusiments: Device
Campaign

| Search

@ aseoc Example Search Ad groups Settings Ads y Ad
Campaign

EY preamgates Campaign. Listen All but removed keywords ~ Sogment~  Fiter=  Columns = = |l e
Now

Brahms' Lullaby M Clicks = vs None = Monthly =

[T e

Access under the

- e I P
“OQ'\'GHC)}‘ bUﬁO‘n :x:;;?“mm - SEARCH TERMS
on the Keywovds e
+ab +O Q+ B TopicsicMs 'Zul-ummi AUCTION INSIGHTS
c)'fQ\ﬁ'Qd T . free lultabies Seleced © Eligible

Shared library Al

. free lullaby music
Bulk operations

Keyword diagnosis 2 Below first




SEARCH TERMS REPORT TERMINOLOGY
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USE THE SEARCH TERMS REPORT T0:

« See how ads performed when triggered by actual searches
« |dentify new high potential search terms

« |dentify irrelevant searches to include as negative keywords



WRITING GREAT ADS



IN THIS SECTION, WE DISCUSS:

1. Ad text specifications

2. How to write great ads



AD TEXT SPECIFICATIONS

Headline:
- 25 characters max, including spaces

Display URL:
- 356 characters max, including spaces

Two description lines:
- 35 characters max each, including spaces

Destination URL;
- 1024 characters max

Advertise With Google
www.adwords.google.com

Want fast results? Create your
first AdWords campaign today!




WHAT IS A GOOD ADWORDS AD?

A good ad:

Is relevant to the keywords in the ad group
Gets a high clickthrough rate (CTR)

Stands out from your competitors

Includes a call to action

Links to a relevant page on your website (landing page)



THREE HELPFUL QUESTIONS:

« What sets your business apart?

« What detalils help sell your products and services?

« What should a potential customer do next?

p
Why choose you?

« We won an award
in 2013.

 All products made
in USA.

* We're always on time.

~

~

Details that sell

* Battery lasts eight
hours.

» Evening classes
available.

e Ten convenient
locations.

-

Call to action

« Buy now!

« Get a free quote.

« Download the catalog.




KICK ADS UP A NOTCH WITH AD EXTENSIONS




AD EXTENSION EXAMPLES

Call Extension \ Location Extension
\
Buscot Travel Agency Ambherst Ice Cream Parlour
www.example.com/ www.example.com
Visit Thames Valley Cheese Wharves (413) 123-4567

Call Mimi for special rates Our Specialty is Pistachio.
English Majors Buy 1 Get 1 Free

@ [100 Dardanelles Rd, Amherst MA

Walter's Bakery for Dogs

www.example.com
Artisanal Biscuits and Cakes

Doesn't Your Dog Deserve it? Sitelinks Extensions

Hours Birthday Cakes o -_/
[

Specials Nutritional Data




GOING BEYOND SEARCH




IN THIS SECTION, WE DISCUSS:

1. Display Network and placements intro
2. Display Planner
3. Display Ad Builder



WHAT IS THE DISPLAY NETWORK?

© 0 0 [Joisplay Network - Google x

«  CnH 7: mm.gcogle.com/éds/ais;Iayne:work/ - B B - a

IAm... ~ AdTypes ~

GO\ )Sle Ads D|Sp|ay Network Already have an account? Sign in

Overview Why Display? Bulld yourads Manage yourads Success Stories

Right place, right time. That's the power of the Google Display Network

Display advertising lets you

« Create all types of ads - text, image, interactive and video ads.
« Place those ads on websites that are relevant to what you're selling.
« Show those ads to the people that are likely to be most interested.

« Manage and track your budget, campaigns and results as you go.
Watch the video

For a free consuitation and free setup support
call 1-877-908-4179 (Sam - 9pa ET, Mon - Fri) or contact sales.



ADS ON GOOGLE'S DISPLAY NETWORK

Ads are targeted to show ads to the right customers.

1] 2 3
1 e

Text Ads Image Ads Video Ads

Ads on Mobile Sites



WHAT IS A PLACEMENT?

A placement is a location on the Display Network where ads can appear.

« Examples:
- Relevant websites
- Blogs
- Articles

- Apps



HOW PLACEMENTS ARE DIFFERENT

« Ads are not triggered
by a search.

« Advertisers are not
limited to text ads.
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HOW DO YOU FIND RELEVANT PLAGEMENTS?




TRY THE DISPLAY PLANNER

A campaign Management - x

€ & C fi @ hips://adwords.google.com/cm/C

=08&__u=5013970886&__c=5878662686#r.ONLINE&app=cm w9
Home Campaigns Opportunities  Tools

A Google Aswords

Customer ID: 111-111-1111
Change History
All online campaigns All time: Nov 17, 2013 - Dec 10,2014 ¥
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USE THE DISPLAY PLANNER T0:

* Get estimates for T g Yrryrr———
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IDEAS AND ESTIMATES
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a“d W\OTQ . Videos 1 Videos: games (YouTube Channel) 150K — 200K
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HOW DO YOU CREATE IMAGE ADS?




TIPS FOR MAKING GREAT IMAGE ADS

« Use a prominent call-to-action in the ad.
« Use clear, high quality images.
» Text should be easy-to-read.

» Experiment with incentives like promotions and coupons.



START BY CREATING AN AD
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USE YOUR WEBSITE TO GENERATE ADS

Twaae ads ave

X )
Choose how to create your image ad QU'\'OW\Q*'\CQ“\{
3ene~ro+ea\.
Get ad ideas from http://www.gybo.com #*
Review ad ideas Selectanadgroup *  Update idess o* Cancel
o
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Get Your Business Online

Add Jour
website
URL.

Aftend a froe workshop 10 get your business
onéine.

Get Your Business Online

Attend a free workshop gm
ONLINE!

to get your business
online.
Ihrers Optimized design Automatic layout - cla... Plaid design
P ot _‘ Seo all variations See all vanations Sahot Soe all variations Ouloet

Get Your Business Online Get Your Business Online

Get Your Business Online

Upload an ad

Attend a free workshop to get your
business online.

Attend a free workshop 1o T
got your business online. x&‘_‘" Attend a free workshop 1o get yout business
L online.
[*Coom More |
Vista design Pictorial design Minimalist design

Seo all variations Seo all variations See all variations




RESOURCES

GYBO Resources gybo.com/resources
Google AdWords google.com/adwords
AdWords Express google.com/awexpress

Inside AdWords blog adwords.blogspot.com

For a free AdWords or AdWords Express consultation and setup, call (855) 607-0426.
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